Marketing Public Relations: the Hows That Make It Work by Hays, Robert et al.
Journal of Applied Communications 
Volume 79 Issue 2 Article 5 




Follow this and additional works at: https://newprairiepress.org/jac 
This work is licensed under a Creative Commons Attribution-Noncommercial-Share Alike 4.0 
License. 
Recommended Citation 
Hays, Robert; King, Jim; and Rostad, Jerry (1995) "Marketing Public Relations: the Hows That Make It 
Work," Journal of Applied Communications: Vol. 79: Iss. 2. https://doi.org/10.4148/1051-0834.1374 
This Review is brought to you for free and open access by New Prairie Press. It has been accepted for inclusion in 
Journal of Applied Communications by an authorized administrator of New Prairie Press. For more information, 
please contact cads@k-state.edu. 
Marketing Public Relations: the Hows That Make It Work 
Abstract 
A book review of Marketing Public Relations: the Hows That Make It Work, by Rene A. Henry Jr. 
This review is available in Journal of Applied Communications: https://newprairiepress.org/jac/vol79/iss2/5 
Reviews 
M",~eUng P<obllc Rcl.UOn5; Ill. How$ T~'I Mah I, Work, try 
Re"" A. Henr, J r, low. Sto le Univers~y ~ .. , Am.,.. 1995. 
(ISBI'! 0 ·6138 ·2203·40 .) 336 pp. h.,<lcove" S29 . 9~, 
Tho , ,, ........ """., """,,', "">k _ _ h;, tuO;«t '","",,,~ 
pubI", .. I.ollon, ~. oomJ''''-' .1·<o<om~ .. log, """'" .w, .. _ 
"" .. ond Normation P"'I>'''''' '" c""'~"" dl,«Iod I" m ... '" 
'o>«l.o "y oudi«>«' ,,, ,, /, ..... < ioc ... >«l ...... or OM 01 on ",gonl· 
,,,,,,,,,', ..,.-.." '" -,,~<.' Put mo,. ~mpIy, ~"" ",'''",klng .boo, 
" .... blOc ~I.""". <fIott. d<~ed wo<lf~ • .,y to .. 11 """""'Iog , ....... 
","n <nO .. ,.,. to <_to or m"","" • f .. "" O/oe imo .. , 
Although ,,,. ...... ~vo u .. 01 ""bI>< .. 1_ tK".";,,,. __ ••• 
cOOOwnoo- P'Qduch if .... " ..... y ...... , .... Ide. "'" po.ot>IOc "".tion> 
COfI bo .n m porton, • ....,.'" of ,,,. """ ""'og mi . ........ n . ,.,..... 
k>r • """-' ti_, r ". ~" 0,",,,,, • • II<~ to Harold Bu."". _._IJ<, ',,""y found« ..-ho """'. , ,.. r",.,.",d to th;, 
_ . 10 that """"'_ toGoy .... """ • .,;.,"'It to «,nvnrt m<>n<y 
'0 ""_ .. I"""" .ct " ~",, . 
~ _ 1ogIc' ''y .... ' """'","g ",""I< ,oOo6ons ;, "" .. "" '" 
 .. , .poe;""" oegmenl 01 .... br-.J p.,bI'" " '" '''' '' 
fidd. W. '"- """ . 
W ... w. m.y root '"',,< k""",",,, ~, I, U-.. '''en' to .,rum .... 
pub/>< ,d .. """ prK1I<:." <mployed ", .. II pm"""" . .. . m",", ' " '" 
dIH""" 1<"", .... ' """",~" 1"'>'1< .. 'otion. «<"" .... " . ,\fdrk<lIng 
I'ItbIlo R<r.'"""'...,.... ", .. tho ,. ;, "'" ''''' mud, dill ... ""., 
8<.,._ .... '«h"i" ....... ""''''"', "'" """'" ".'"'''''' '' ,., .. blt 
"'I .... .,. lor ooyo<>< .,"'" N' ",,_ .. ,,,,,,,, ... . pub/'" """""Otion 
", • .,.,.,.10;1<1<" Tho -_ . ........ ""', <0"'" thrwg""'" lh< book 
moi< • • ~ ""'k: """ to ..... . "'" 01 ", .. ,,<:t>. """ ,,, to ...... ""b_", 
""" to .. '" .pool .. "'" .. ,"''''''', .... to .... ," <:"',."'" ,_, , 0<1 
1>0-0- '0 .......... ,....Its.r< _ .. bomplo • . 
0... eN"''' OOVti> . _ .,...m •. Spec,", ..... "'. 1>0", ..... "." 
0< publ'" .. ,.,""', ._. ".I>lI< ,.,.....,,,>e,,.""'. ~""'.- It-.. 
... "'" ,..,. •• . H. orr. .. '!'ko<lOd ..... pI .. 01 .poe;'1 .. "''' 0>0, 
_ " , . 0<1 • I ... "' .. _ '" No ."".od;. ",ov;dor: •• ....,pIo .~, 
....... , """" .. 1o<m and <Mcklio .. """ ., tI,.,.,..I,., " •• ~
QUid< 10 """", pl. n<>i.-.g .r><t "''''',.;,;"", . Tho d>ockJ 1 It, "" do~'n '" 
""-'om {b«! _ m,,, ", ... _dJ dota ll, """" .. making ... , . 
tho laW" ""'nklo".,,, ,<M'I>«f oil, 
1
Hays et al.: Marketing Public Relations: the Hows That Make It Work
Published by New Prairie Press, 2017
The ,,"', c~.p ..... "'VOI'" ,. '"",,>0<>"'0 of " ''''''11 '''"to. ~" 
..,.. .><1 .. , J>«h.".. kI< ............ "_ """., Outllo<." F.,.. 
.......... 1>0 _ "' "'V-e' _' .• in<lud ... cwo'e 01_, .. 
.... ,;"g w~" ' .... w"e """ .. , 
The boOk 0><1_, 1~ chOplet> ...... .,.. ..... to 0 spe<ltIc .""'" 
to· topic, _" ... " .......... 
Roi>crt Hays 
University or Ill inois 
2
Journal of Applied Communications, Vol. 79, Iss. 2 [1995], Art. 5
https://newprairiepress.org/jac/vol79/iss2/5
DOI: 10.4148/1051-0834.1374
